
Corridor  
Redevelopment 



Speakers & Panelists 

ÂModerator: James A. Sellen, Principal, VHB MillerSellen 

ÂSpeakers & Panelists:  

ÅMelina Duggal, Senior Principal, RCLCO 

ÅTom Harmer,ICMA-CM, Senior Vice President 
The Pizzuti Companies 

ÅBill Kercher, AICP, LEED AP, President, WCK Planning, Inc. 

ÅGeoffrey McNeill, RLA, Planning Design Manager, VHB MillerSellen 



Generation Born 
2020 

Population 
2020  
Share 

Eisenhowers Pre 1946 15M 4% 

Baby Boom 1946-1964 80M 21% 

Gen-X 1965-1980 90M 24% 

Gen-Y 1981-1999 95M 25% 

New Millennials Post 1999 95M 25% 

Source: Metropolitan Research Center, University of Utah. Data from Woods & Poole Economics 

American Generations 



Household Type           1970     2000     2030 

  HH with Children               45%      33%        27% 

  HH without Children         55%      67%        73% 

  Single/Other HH               14%      31%        34% 

 
 
Source: Arthur C. Nelson, Presidential Professor & Director of Metropolitan Research, University of Utah. 

 
 

 

Households are Changing 



More Spent on Transportation Than Housing 



That was Then          This is Now 

40-year career                              Free agent/independent contractor 

Big house, big lot           Small house, small lot/attached 

Uniform housing                                    Life-cycle housing 

Far away from job       Short commute, walk/bike/transit 

Splendid isolation                                    Privacy with accessibility 

Cheap gas                     Maximize mobility options 

¢Ǌŀƴǎƛǘ ƛǎ ŦƻǊ άǘƘƻǎŜέ ǇŜƻǇƭŜ                   ²ƘŜǊŜΩǎ Ƴȅ ǘǊŀƴǎƛǘΚ 

All homes gain in value                      Rent/buy quality locations 

Love my cookie-cutter suburb       Want a place with options 

Changing Dreams 



Process & Principles 



The Overarching Principle 

ÂwŜŘŜǾŜƭƻǇƳŜƴǘ /ƻǊǊƛŘƻǊǎ ŀǊŜ ǳƴƛǉǳŜ ŎƻƳǇƭŜȄ άŜŎƻέǎȅǎǘŜƳǎ 
ǘƘŀǘ ŜȄƛǎǘ ǿƛǘƘƛƴ ŀ ŦǊŀƳŜǿƻǊƪ ƻŦ άŜŎƻέƴƻƳƛŎ, 
transportation, planning, marketing, design,  regulatory,  
and political opportunities and constraints. 



Redevelopment, Roads and Rivers  
to Opportunity 

 
Before there was a Main Street there 
was a road 
 
Before there was a town there was  
a trading post 
 
Before there was a trading post there 
were settlers 
 
Before there were settlers there were 
pioneers 
 
Before there were pioneers there was 
an opportunity 
 
Rivers connected opportunities. 

Source of historic photography: http://www.floridamemory.com Department of State or the 
State Library and Archives of Florida, Florida Photographic Collection, Florida Memory Project 

Corridor Redevelopment is a process 



1:  Context  Analysis 

2:  Public Participation 

3: Vision Alternatives & Plan  

4:  Implementation  

Process 



 

ÂObserve the conditions 

ÂConsider the history 

ÂLook at the corridor from different perspectives 

ÅRegional 

ÅCommunity 

ÅLocal 

ÂStudy the market conditions 

ÂUnderstand the opportunities, constraints or barriers 

ÂDefine the problem(s) 

 

 

1. Context Analysis ς Process  



ÂApproach the corridor redevelopment process with  
a holistic perspective 
ÅEconomic / Transportation / Land Use / Design/ Marketing/ 

Regulatory/ Political 

ÂCorridors are an product of  an evolution in stages and 
patterns and they will continue to evolve 

ÂUnderstand the entire contextual mosaic and the barriers 
to redevelopment 

ÂUnderstand the market forces 
ÅHistoric 

ÅExisting 

ÅNear term 

 

1. Context Analysis ς Guiding Principles 



3 Mile Radius 

2 Mile Radius 

1 Mile Radius 

1. Context Analysis 


